
DESCRIPTION

This course studies biases in decision making, drawing on research in behavioral economics and psychology, 
and develops insights for business and financial market contexts. Examples of topics covered include studying 
links between overconfidence and optimism in entrepreneurship as well as financial markets; understanding 
price bubbles and whether they are driven by irrational consumers; and how are new forms of financing such 
as crowdfunding susceptible to behavioral biases?  

OBJECTIVES

The primary objectives of this course are to introduce to students the concepts in behavioral economics that 
are most relevant to business and financial markets, and to study applications of these concepts in the actual 
business world. Students should leave the course with a better understanding of both the sources of irrational 
behavior and their consequences for the business environment and financial markets.
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METHODOLOGY

This course involves a number of complementary methodologies. Much of the course is based on 
discussion of both readings as well as applications of the topics to real business and market settings. 
Lectures and discussions are complemented with short video material when appropriate. Further the course 
will involve one in-class experimental activity meant to better illustrate the topics of study. Discussion is 
encouraged, and the final class will involve short group presentations to illustrate the ability to apply the 
concepts to real world situations.

EVALUATION

Evaluation will consist of one final exam which will cover all course material, two in-class quizzes, and one 
(group) presentation. The weight assigned to each of these is as follows:

1. Final Exam (50%)
2. Two in-class quizzes (30%)
3. Group presentation (20%)

PRE-REQUISITES

There are no firm pre-requisites for the course. It is recommended that students have taken an intermediate 
microeconomics class.
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